Reaching the U.S.
Hispanic Market



The U.S. Hispanic
Market
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Effective PR Strategies

» Corporate Responsibility

« Strategic Alliances

« Promotional Initiatives

» Grassroots Marketing

» Guerilla or Buzz Marketing
» Media Relations



Corporate Responsiblility
and Strategic Allilances



Top National Organizations
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Local Organizations

Cuban
American {
National
Council, Inc.




Local Organizations




Local Organizations

AL PRLDEF

Promoting Justice for Latinos




Promotional Initiatives
Grassroots Marketing
or Buzz Marketing



e o o[ Media Relations

» Language

» Spokespersons

» Media Training

» Building Relationships



Hispanic Media

Wunivision




107.5 FM
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http://www.dfw.com/
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La Voz Libre
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WUNIVISION.com  YAEIOO!
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http://www.univision.com/portal.jhtml;jsessionid=FY5WGMVN5K1U0CWIAA3SFFIKZAAFGIWC

Wires

NOTIMEX

La Visidn Lalinoamericana del Mundo


http://www.notimex.com.mx/w/a_principal/a_home_prin.php

News Distribution &
Tracking
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United Busness Media



http://www.latinclips.com/
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